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TOMORROW’S ALUMNI WILL DEMAND

MORE THAN THE CLASSNOTES

started looking to their faculty members
for articles of general interest that com-
mercial magazines were buying at good
prices. The best of the alumni magazines
began to compare with the
national I'{‘l_s.'ltz‘ilré"i. and maosl l'h”!.‘gf‘ﬁ be-
gan to hire professional full-time

Many members of this original group
of alumni editors have moved on to big-
ger jobs, but the trend which they started
with their publications shows no sign of
slowing down. Alumni magazines are go-
ing to continue to stress the thought
pieces bylined by authorities in the field,
both on campus and off. Don’t be sur-
prised if the classnotes disappear from
the alumni magazine in future years to
reappear in auxiliary publications pat-
terned after the Sooner News-Makers,
which can deal with personality stories in
more detail at less expense. Such publi-
cations will be sent exclusively to alumni,
while the magazines will begin to include
other audiences as well.

The alumni magazine is destined to be-
come a university magazine of interest to
anyone who is concerned with that uni-
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If the university magazines of the fu-
ture are to be successful in telling the
story of their institutions, they must
never become mere mouthpieces, The edi-
tors should present the university hon-
estly, allowing the readers to draw their
own conclusions about the merit of the
institution’s programs.

This is the alumni magazine grown up.
For most colleges it may not appear in
this form next year or in the next five
vears; in some colleges it will never ap-
pear at all. But in institutions with a
realistic attitude toward public relations,
such a future for the magazine seems in-
evitable. In the meantime, please don’t
forget to send us your classnotes,

—CIR
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